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Our global brand

The University of Oxford is one of the
world’s leading academic institutions and
one of the oldest, with a unique heritage
that dates back to the 11th century. Today
its reputation, like its longevity, reflects a
deep and abiding commitment to excellence
in every area of teaching and research.

As a result of that commitment, the
University enriches international, national
and regional communities in countless ways:
through the fruits of its research and the
skills of its alumni, through sharing academic
and cultural resources, and by publishing
outstanding materials in many formats for
learning and study.

The University is also an immensely diverse
institution with 38 colleges and 6 permanent
private halls. It boasts a remarkable range of
centres of knowledge and expertise, with
the Bodleian Library and the Ashmolean
Museum among its many architectural

and cultural treasures.

Oxford’s sheer diversity and dynamism
present major challenges and rich
opportunities when it comes to
communicating to worldwide audiences
its achievements and aspirations, its
relevance and its rationale. It must do

so in a rapidly changing and increasingly
competitive global environment. So we
need to innovate but we also need to be
consistent, for those many audiences to
have a clear and deepening sense of who
we are and what we stand for. In visual
terms a key element of that process is
to use our well-established identity in

a coherent and consistent manner.
These guidelines are intended to help
achieve that. We hope you will find them
useful and informative.

¢

...we need to innovate but we also
need to be consistent, for those
many audiences to have a clear and
deepening sense of who we are and
what we stand for.
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Unique visual identity

The University of Oxford needs to present
a consistent identity to ensure instant
recognition of our global brand among

a wide variety of audiences around

the world.

Our visual identity is the graphic
expression of who we are and what

we represent. It has a major role to play
in promoting a consistent and positive
image of the University.

The concerted application of our unique
visual identity has even greater
significance in the modern world where
communication systems have evolved
to provide instant global messaging.
Individuals now receive an extraordinary
number of messages every day through
a wide variety of media.

It is therefore in our shared interest to
ensure that the messages from Oxford
University achieve the greatest prominence,
recognition and relevance by using all the
communication skills at our disposal.

By applying these visual identity guidelines,
we can all make our communications clear,
consistent and professional. Together,

we will be able to convey and promote

the academic excellence and cultural
significance of the University of Oxford.

These guidelines provide the tools to create
a necessary visual uniformity among the
rich diversity that is contained within the
University of Oxford.
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Effective communications

Our brand is who we are and what we
represent, while our visual identity allows us
to express our University brand and engage
with a wide variety of audiences through
effective communications.

Now more than ever it is essential that all
our communications — whether in print,
online or in any other graphic medium —
conform to the same visual identity.

Only then can we be assured of presenting
a unified brand in keeping with the
international standing of the University.

To be successful our messages must follow
three key principles:

Clarity

All our communications must be clear and
consistent in terms of the visual and verbal
messaging they convey. Such clarity and
consistency ensures the instant recognition
of Oxford University.

Impact

Strong visual icons such as the Oxford logo
and our distinctive colour, Oxford blue,
deliver great visual impact that we can
enhance through dramatic imagery, dynamic
design and powerful language.

Inspiration

Over the centuries, the University of Oxford
has achieved widespread recognition for its
many attributes. Today, we must continue
to develop and promote the University’s
academic and cultural standing as we seek
to realise our potential and inspire a new
generation.
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Using these guidelines

The clear expression and instant recognition
of the University of Oxford brand depends
upon the consistent application of key visual
elements that combine to create our unique
identity.

By providing examples of correct usage,
this guide aims to clarify and simplify the
process of selecting and positioning these
key elements.

Therefore, as well as enabling us to achieve
a strong visual identity, these guidelines
will save time and resources as we seek to
convey essential messages promoting all
aspects of the University.

The Oxford logo

The cornerstone of any visual identity is its
logo. The primary Oxford University logo
is the quadrangle logo. This contains the
name of the University together with the
belted crest device.

Oxford blue

No other university in the world is
associated with such a well-known colour
as Oxford blue: Pantone 282 provides the
official colour reference for this distinctive
dark blue.

Typefaces

For clarity and consistency the typeface for
all professional communications, including
commercially printed materials, is Foundry
Sterling. For communications such as the
text of letters and memos, the preferred
alternative typeface is Arial, while for web
and other digital applications the preferred
typeface is PT Sans. See page 22.

s . :
NOTE Visit tbe online brandlng
toolkit to download Oxford logo
variations, the Foundry Sterling

Our identifying graphic elements are extremely
valuable assets that are recognised throughout o plus Wiad) 2mdl BowerFai
the world. For this reason they must only be artwork templates.

used in the specific ways outlined in these www.ox.ac.uk/toolkit
guidelines and not modified in any way.
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The Oxford logo

At the heart of our visual identity is the Oxford logo.
It should appear on everything we produce, from
letterheads to leaflets and from online banners to
bookmarks.

The primary quadrangle logo consists of an Oxford blue
(Pantone 282) square with the words UNIVERSITY OF
OXFORD at the foot and the belted crest in the top
right-hand corner reversed out in white.

The word OXFORD is a specially drawn typeface while all
other text elements use the typeface Foundry Sterling.

The secondary version of the Oxford logo, the horizontal
rectangle logo, is only to be used where height (vertical
space) is restricted.

These standard versions of the Oxford logo are intended
for use on white or light-coloured backgrounds, including
light uncomplicated photographic backgrounds.

Examples of how these logos should be used for various
applications appear in the following pages.

NOTE

The minimum size for the quadrangle logo and the
rectangle logo is 24mm wide. Smaller versions with
bolder elements are available for use down to 15mm
wide. See page 7.

Quadrangle Logo

This is the square
logo of first
choice or primary
Oxford logo.

Rectangle Logo

The rectangular
secondary Oxford
logois for use only
where height is
restricted.

UNIVERSITY OF

OXFORD

UNIVERSITY OF

=’ OXFORD
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The Oxford logo: keyline
These versions of the quadrangle logo and
rectangle logo have been modified with

the addition of a white keyline border to
enhance visibility.

They have been designed for use only
on dark backgrounds, including dark
photographic backgrounds, as in these

examples where the keyline provides UNIVERSITY OF
greater clarity. ) i O

Keyline logos are F I{
NOTE for use only on dark
Do not use these keyline Oxford logos on backgrounds and
white or light backgrounds where standard dark or complex

Oxford logos must be used. p cilure backgrauncs.

=/ OXFORD
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The Oxford logo: small

Small versions of the quadrangle logo and
rectangle logo, in both standard and keyline
versions, are also available.

These small Oxford logos feature emboldened
elements for clear reproduction at small sizes
and therefore need to be used when space is
too restricted to allow the use of the larger
Versions.

The maximum size for these small versions of
the Oxford logo is 23mm wide. The minimum
size for these small versions is 15mm wide.

NOTE

Do not use any small versions of the Oxford
logo any wider than 23mm. The standard
versions of the logo should be used for widths
greater than 23mm.

Small Oxford logos
should only be used
where space will
not allow use of the
standard logos.

Small Quadrangle Logo

Small Rectangle Logo

Small Keyline Quadrangle Logo

Small Keyline Rectangle Logo

UNIVERSITY OF

OXFORD

UNIVERSITY OF

OXFORD
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The Oxford logo: colour
Wherever possible the Oxford logo must appear
in the University colour: Oxford blue (Pantone 282

and its CMYK and RGB equivalents. See page 20).

However, there are circumstances where the

accurate reproduction of the logo in Oxford blue is
not possible. These include print media where only
black ink is available, such as press advertisements, UNIVERSITY OF

or black and white laser printing. OX F O RD

In these circumstances, the use of the Oxford logo
in black is permitted. However, it is important to
use the special black artwork versions, as use of
the Oxford blue artwork versions could result in

a half-tone grey.

Special Pantone ink, CMYK and black-only artwork
is available for all versions of the Oxford logo.

University staff can download Oxford logo artwork
files from the Downloads section of the online
branding toolkit.

NOTE

Do not print letterheads in colour on a laser or
inkjet printer as the colour of the Oxford logo will
not be correct. Please print in black using only the
specific black artwork versions of the logo.

Online branding toolkit:
www.ox.ac.uk/toolkit

UNIVERSITY OF

OXFORD
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The Oxford logo: exclusion zone

The Oxford logo is protected by an invisible exclusion
zone where no graphic material other than the
background should appear. This is to ensure that the
logo remains free from visual interference and stands
out clearly.

The exclusion zone should be a minimum of 0.3x where
‘X" is the height of the logo for both the quadrangle
logo and the rectangle logo.

Similarly, the minimum distance from the cut or folded
edge of any brochure or document to which the logo is
applied should also allow a minimum gap of 0.3x.

There may well be instances where the logo needs to
be positioned further than this minimum distance from
format edges to ensure well-balanced design.

The only exception to the exclusion zone is in the case
of partner branding — see page 10.

More than the
0.3x zone may be
needed to ensure
well-balanced
design.

0.3x

UNIVERSITY OF

OXFORD

UNIVERSITY OF

OXFORD

The rectangle
logo should only
be used where
vertical space

is restricted.




University of Oxford visual identity guidelines

The Oxford logo: partner brands
The only exception to the 0.3x exclusion zone rule
is when the Oxford logo needs to appear next to a 0.1x

‘partner brand’ logo, such as college logos or other

identifying logos and symbols. OX FO RD

In this case, the exclusion zone between the two M A RT I N

logos can be reduced up to 0.1x as in these examples. o X
UNIVERSITY OF

NOTE SCHOOL OXFORD

Ideally the Oxford logo should appear to the right of e

the partner logo. However, in some circumstances JAMES MARTIN 21ST CENTURY SCHOOL

it might be appropriate to have the Oxford logo
positioned to the left of the partner logo or other
identifying symbol.

UNIVERSITY OF I S I S

ol INNOVATION

When partner
branding is used,
the exclusion zone
between the two
brand marks can be
reduced up to 0.1x.

UNIVERSITY OF
BUSINESSSSIQ-IIOE OXFORD
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The Oxford logo: placement

The placement of the Oxford logo will always require
judgement by the designer.

Ideally the quadrangle logo should be positioned top
right, although there may be times when placement
on the left is the only sensible option.

Central placement of the logo should generally be
avoided, unless there is no other option due to the
narrow width of the item being branded.

Here are some examples of recommended
placement for the quadrangle logo and, where
vertical space is restricted, the rectangle logo.

Run a
Community
Collection

online with
RunCoCo

Advice, training and support in the use

of digital technologies for crowdsourcing,

public engagement and impact.
http://runcoco.oucs.ox.ac.uk

e e
™Y
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The Oxford logo: examples
e

are some examples

Newsletter and leaflet

showing the S g FORNEALTHCARE
appropriate use = P INNOVATION

of the Oxford logo
for a wide variety
of applications.

Undergraduate
Prospectus

200 ; %

ESSENTIAL AFFORDABLE HEALTH
HEALTHCARE TECHNOLOGIES

of efiencies n the delvery o heakhcare. | resource-

]"II T
we o 7 g OXFORD

anything is possible

ALUMNI
WD
2013

Environmental

Sustainabilit
What we do to green the spiZs ﬁ C‘i

The Oxford logo
works particularly
well on a clean
white background.

Mature
Students

Pt iivays 1o lesrreang

4
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The Oxford logo: examples

Advertising

‘ SWImmlng

X : £ _ : f. tat ;t;.best ;_ﬁm

Thmkmg Postgraduate'f’
Think Oxford.

Beraft e vl ezt

21st Centu
- the Iast c;yntury Looking for a stunning photograph? n

of youth? bo e
The ng: world population etttk images
International pE“ l‘!
Summer Ys ‘ F
Schools j : “A
[ 27 June | Fr @,zosepxm

‘Wednesday 26 June | Thursday

IE
il

!,,-‘tt

-l e prople I ot were

cring, understanding
Ths cpen day his

tht 2 et

theguardian
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The Oxford logo: examples

Printed folders and other

branded conference items

are available to order.
www.ox.ac.uk/conferenceitems

Sponsor requirements and
how to meet them

ORA: maximising the visbikty
of your reszarch
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The Oxford logo: examples

External Sign Design Guidelines

are available from Estates Services.
To view guidelines go to Exhibitions
and Signage in the branding toolkit.

ESTATES e

TheLiKa Shing Centre
forHealth information and Discovery

g g, Decovery
-rmreasg:i....i'gct wethte

ESTATES

Online branding toolkit:
www.ox.ac.uk/toolkit
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The Oxford logo: examples

SMITH SCHOOL OF ENTERPRISE
AND THE ENVIRONMENT

OXFORD
TODAY
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The Oxford logo: examples

Video and animation ident

Cam i il

Woey w000 pecpbe shiiied Do Serwen 23 s 27 Sypisrbar o laks part n e
T, TV ol ALY WIS 880
P Parere o i ke ettt 01 3 HOESE, 1 el

Bowchs hiwand Weskead & roarsg seccess
ﬁ% * cacnt k. St D b v ifomd b : UNIVERSITY OF
) e 55 marninte ¥k [ Y T S L Py ( 2 y

s Mhurres Woagn s, flfurarg Oedond graclases sers )T x F RD
el & sacled hevs-Say SugraTr of sl 800 J

a1, s Sopa anvd nwiad

Linbegenhy o lond

L 255+ Domrnd - 0 Sl i

o Pk Moy Copyd Biwuie Reyes Ay oid

Oxford University
o

1. i POl v |
‘b-.._,. e Stk by s iy o i




University of Oxford visual identity guidelines

The Oxford logo: what not to do
dependent on its consistent application,

which means that the correct logo
artwork must always be used without
any modifications or additions.

Here are some examples of

how NOT to use the logo,
featuring a variety of errors UNIVERSITY OF
As well as not modifying or adding to the Fhat erase our visual
identity and ultimately

logo in any way, you should always retain
9 Yy Way, y Y UNIVERSITY OF damage our brand.

the original proportions when resizing 19).4:(0):3))
the logo to avoid distorting the image.

no parking

NOTE

High-resolution colour-correct logos are pr——

available for downloading from the online n UNIVERSITY OF
aerobics

branding toolkit. OXFORD

Do not modify or create extended
versions of the logos.

Online branding toolkit:
www.ox.ac.uk/toolkit

UNIVERSITY OF You must always

tain the original
OXFORD retain the origina ONIVERSITY Or

prqpprtlons when OXFORD
resizing the logo.

Do not squeeze or
expand the logos.
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Incorrect use of the logo

y 4 A .
High-resolution
4 colour-correct
. logos are available
UNIVERSITY OF UNIVERSITY OF UNIVERSITY OF K 3 UNIVERSITY OF from the online
OXFORD OXFORD OXFORD OXFORD OXFORD branding toolkit.
Do not change the colour, tint/fade or create outline versions of the logo. Do not use low- Do not add

quality versions. text within the
exclusion zone.

OXFORD o

rights-protected

UNIVERSITY Do not extract the word ‘Oxford’ font fOF ?XC'USiVG
UNIVERSITY OF UNIVERSITY OF PARKING from the |OgOSA Itisa specially UOSGfWIdﬂI‘III’] the
OXFORD OXFORD drawn font and cannot be used xtordiogo.
Do not copy the in isolation.
logo by creating

other logos or

Do not use the keyline Do not use the DHEr Y -
version on light or non-keyline version |qent|f|ers \{Vlth
white backgrounds. of the brand marks visual identity

on dark backgrounds. elements.
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The colour associated with the University is Oxford blue colour reproduction
Oxford blue, which is recognised worldwide as -

our identifying colour.

Oxford blue needs to match Pantone 282 in the . Oxford blue
official colour chart (with the suffix C, U or M (Pantone 282)
depending on whether coated, uncoated or matt

coated paper stock is used for print items).

Pantone 282 can be specified as a special ink or
created from these breakdowns of the process . C=100
colours (CMYK) or screen colours (RGB) as required. B

M=80
Oxford blue or black (where blue is not available) Y=0
are the only colours to be used for the logo. K=60
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Complementary colours

A wide palette of preferred colours has been selected
to complement Oxford blue (Pantone 282). This is
not an exhaustive list and there may be times when
another colour might be used, such as to complement
a particular photo.

These complementary colours can be used for a
wide variety of graphic design elements including
backgrounds and typography.

For practical reasons, the colours in this table have
been printed in CMYK colours (rather than Pantone-
specific inks) while colour breakdowns are provided for
CMYK (print) and RGB (online) use.

NOTE

Where you need to specify a Pantone colour for print,
you need to provide the appropriate suffix C, U or M
after the Pantone number, depending on whether the
colour is to be printed on coated, uncoated or matt
coated paper stock.

The colours shown throughout this toolkit have not been evaluated by
Pantone, Inc. and may not match the PANTONE Colour Standards.
PANTONE® is the property of Pantone, Inc.

Pantone 279
Pantone 291

Pantone 5405
Pantone 549
Pantone 551

Pantone 562
Pantone 624
Pantone 559
Pantone 576
Pantone 578
Pantone 580
Pantone 583
Pantone 585
Pantone 587
Pantone 7412
Pantone 129
Pantone 127
Pantone 202
Pantone 200
Pantone 196
Pantone Warm Gray 6
Pantone Warm Gray 3
Pantone Warm Gray 1
Pantone 872 (Gold)
Pantone 877 (Silver)

C=69 M=35 Y=0K=0
C=36 M=7 Y=2 K=0

C=78 M=51Y=37K=13

C=65 M=27 Y=25K=1
C=36 M=12Y=14 K=0

C=88 M=34Y=57K =14

C=55M=23Y=43 K=1
C=27 M=7 Y=25K=0

C=64 M=25 Y=100 K=7

C=30 M=6 Y=51 K=0
C=20 M=4Y=37 K=0
C=39 M=17 Y=100 K=1
C=16 M=3 Y=69 K=0
C=12 M=2Y=51K=0
C=16 M=59 Y=96 K=2
C=4 M=16 Y=84 K=0
C=6 M=8 Y=66 K=0
C=31 M=95 Y=67 K=31

C=18 M=100 Y=83 K=8

C=6 M=25Y=10K=0
C=36 M=35 Y=38 K=1
C=22 M=19Y=23K=0
C=11 M=9Y=12K=0
C=0 M=21 Y=60 K=30
C=51 M =40 Y=39 K=4

R=72 G=145B=220
R=158 G=206 B=235
R=68 G=104 B=125
R=95 G=155B=175
R=161 G=196 B=208
R=0G=119B=112
R=123 G=162 B=150
R=188 G=210B=195
R=105 G=145 B=59
R=185 G=207 B=150
R=206 G=219 B=175
R=170 G=179 B=0
R=219 G=222B=114
R=227 G=229 B=151
R=207 G=122 B=48
R=245 G=207 B=71
R=243 G=222B=116
R=135 G=36 B=52
R=190 G=15 B=52
R=235 G=196 B=203
R=167 G=157 B=150
R=199 G=194 B=188
R=224 G=222B=217
not applicable

not applicable
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Typography

Commercially printed materials

The primary typeface for commercially printed
materials is Foundry Sterling. This typeface has been
chosen for its clarity and readability and should be
used on all printed materials including leaflets and
brochures.

Complementary typefaces

To allow for a greater degree of variety across
the range of University communications, there
are a number of alternative complementary serif
typefaces, including Minion, Perpetua and Sabon.

Office typefaces

Arial has been selected as an alternative sans serif
typeface for internally produced communications
for its clarity and wide availability. Foundry Sterling
or Arial should therefore be used for such items as
stationery and reports. A complementary serif face,
Minion, can also be used if required.

Web typefaces

The University’s central webpages, including the
homepage, use PT Sans. This is suggested as a
web-friendly universal typeface that complements
the Oxford typeface, Foundry Sterling.

-
Foundry Sterling [@&£¥%1234]

light, book, book italic, medium, demi, bold, extra bold

Complementary typefaces

Minion: regular, italic, bold, bold italic
Perpetua: regular, italic, bold, bold italic

Sabon: roman, italic, bold, bold italic

Office typefaces

Foundry Sterling: book, book italic, medium, bold
Arial: regular, italic, bold, bold italic

Minion: regular, italic, bold, bold italic

Web typefaces

PT Sans: regular, itatic, bold, bold italic
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Stationery templates

Stationery templates

There are some established design
templates for University of Oxford
stationery including letterheads and
compliment slips. These templates are
available to view and download from
the online branding toolkit.

As you can see in these examples, the
Oxford logo is positioned to the top right
of the letterhead, allowing sufficient
space from the top and right-hand
edges of the A4 sheet. The typeface for
the text elements is Foundry Sterling.

The format for business cards is
landscape, allowing the Oxford logo
to be positioned top right while the
contact details are ranged to the left
of the logo.

Business cards can be produced on your
behalf by the Reprographics Service in
Wellington Square who hold the artwork
template. Visit www.admin.ox.ac.uk/
estates/fm/university_wide_services/
reprographics for more information.

Online branding toolkit:
www.ox.ac.uk/toolkit

RESEARCH SErOCES
Uil S, WS R O DU LT

(e

4 Pareyr 08

Business cards

NUFFIELD DEPARTMENT OF
CLINICAL MEDICINE

Name
Post description

0ld Road, Headington, Oxford 0x3 7AG

LEQAL BERVCESR
‘i L WESgR Saar. Doty (0 LD
P T Ce O L v

=

Tob o St Tl
Fim i S7718 Sl [ g prwie o A Wk

Email: fred.smith@ndm.ox.ac.uk
Web: www.cbf.ox.ac.uk

Tel: +44 (0)1865 000000 Fax: +44 (0)1865 000000

UNDERGRADUATE
ADMISSIONS AND
OUTREACH

Name

LEGAL BERICES
Uttty Crbnms, Wt Sauaen. i w1 60
e P st o g i

s
o

Tt Dt Loy Tt

Post description

Office,

Email: fred.smith@admin.ox.ac.uk
Web: www.uniq.ox.ac.uk

Square, Oxford OX1 21D

Ui
Tel: +44 (0)1865 000000 Mobile: +44 (0)0000 000000

LEGAL SERVIOLS
ey e e e Cakn [0 5
ey [ o g B

- copt——"
AL Ay
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Digital communication templates
A range of design templates for Oxford University
digital communications is available, including

standard email and PowerPoint templates.

Department or office title to go here

These templates can be viewed and downloaded Oepartment oroffice tletogoere
from the online toolkit.

Online branding toolkit: Slide presentation i Slide presentation
www.ox.ac.uk/toolkit . \ .
title to go here . title to go here

econdary information to go here to go here

Department or office title to go here

Page title to go here

Slide presentation & _ .
\ ] N N = P « Bullet point style to look like this
t|t|e to gO here ~ % b A * Bullet point style to look like this and can
- P = go across multiple lines
« Bullet point style to look like this

« Bullet point style to look like this and can
go across multiple lines
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Writing style guidelines

The Universi

. rsity of Oxf

provid ord Style Gui

staff v\?rS]oa reference tool fogsn?y Ide~

documer]tm:‘\e‘(jj to write and form;?'ty
nents an is

bl’andmg toolkit. part of the UniVersity’s

The St .
o Writ}éle_(_?l;mdg does not tell you ho
grammar angth';does offer 9UidanCean
for such ps ensure consi
5
capitali el'ements as punct . |Stency
pitalisation. uation and

The Stvle Gui
e .

i”terac{ivfsgs is r::\vailable online as an

for information. where it is ea

VariousrtrgaF'O” and Cross-refesr)éto search

and bri pics. It can also be d nce
printed off as required ownloaded

ww
w.ox.ac.uk/styleguide

Writing guidelines
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ten clock uses @ full stop between the hour and minute; the 24-hour clock uses @
(@ Therewere two peoplein the queue ahead of € and six behind me- colon
The lectt arts at 113 d ends at 1™
(@) 1need o christmas presents ff L2 people this Y& @ Thetecture S 5ot mzoamand endt? B
@ Thelecture scarts atwzo and ens at13:00-
Use a combind ation of a figure and aword for very large round numbers (such
as multiple m\\\\onslbv\hons etc), of abbre\nate {t to ', o’ €t¢ ®@ The |ecture starts at 1.30am 3N nd ends at 13:00:
@ The population of the carthisnow? billion people- Use ‘noon’ o ‘midnight’ instead of " 12,12 noon' or 12 rnidnight’
Q@ The population of the carthis now 700 people: (@ Theclosing gate for application® 1s noon on 12 JulY-
@ The budget came in 3t just under £ Do not use 3™ ©F pr with 24-hour times
|f there are @ Jot of figures I a paragraph o text, som me above ten and some @® The |ecture starts at16:00P™-
below, Us€ e figures throughout toallow e sy ornpanson by readers \f using the 12-hour ¢ clock, don 't use add\t\ona\ 00 for times on the hour, and
There were 2 people in the queue ahead of me and 22 pehind me- The close up SPAC e between the number and the “am’ of v
queues for other advtsors had10,3 and 12 people- @ helecture torts atoam-
Spe“ °”‘ W°‘d5 for onuproend '“d“d'"g tent! Q@ e Jecture starts at 1t 30am and ends 3¢ apm.
st/ N d/ rd/ th fcr \arger ordvna\ umbers. pon’ superscr\pt
The tarts at 9.00a™
chool to get aP1ace at Oxford. @ Thelecture* arts 2t 9.00%
@ Thelecture starts at 9am-

numbe
person from her s

® she was the first
@ Hegota upper second:t© his relief.

@ she gt a2 3rd class degree
@ The Tt

res for percentage
umbers

nited States Was Andrew Johnson-

d currency: Use commas

president of theU
Always Use fiqus S, measurements an
punctuate large N
@ Hescored Lo of the availeble marks.
less than their over

@ Thecost £5.99,
Q@ The population of Ne ated to

was all budget of £50-

ew York Cityis estim: be 8,008,278

Returnto Contents

university of oxford Style Guide | Numbers




University of Oxford visual identity guidelines

Photographs have a vital role to play in many of the Oxford University Images
publications we produce. A photo can get a message

across quickly and effectively, so it is important that
it says what you need it to. Your choice of image in
terms of its content, style and mood depends on the
impression you are trying to achieve and the message

you wish to convey.

There are also various technical aspects that you need
to consider when selecting or creating photographs,
so we provide comprehensive online guidelines. The
online toolkit covers the use of library shots, briefing
professional photographers and ensuring you use

the correct file type and resolution for successful
reproduction in print or online.

www.ox.ac.uk/toolkit/photography

High-quality photographs of the University are
available to view at Oxford University Images and new
images are added on a regular basis. These photographs
are available to departments and colleges at heavily
discounted rates for use in publications and on the web.
A small selection of images is available to download
free of charge.

www.oxforduniversityimages.com

NOTE Photos from oxforduniversityimages.com

The digital file sizes for print-based images need to be
much larger (300dpi) than those required for online
display (72dpi). Please make sure you use the correct
image resolution for effective reproduction.
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Design matters

You need to ensure that any design project
you are involved in is carried out to a
professional standard. That means it needs
to be produced by experienced designers
working with industry-standard design
software.

Oxford University departments and
colleges can take advantage of an internal
design service that produces items such as
brochures, leaflets and posters as well as
integrated print and digital campaigns.

To find out more about how the University
of Oxford Design Studio can help with your
publicity and marketing requirements please
visit our website.

www.ox.ac.uk/designstudio

Design Studio
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C m 1 | b |t d t The use of the belted

e re O n I a e e C reS crest is restricted and
generally confined

The belted crest is a traditional device featuring

elements from the arms of the University

to ceremonial
applications.

including three crowns and an open book with

the motto ‘Dominus illuminatio mea’ (the Lord

is my light) contained within a buckled belt.

For ceremonial uses the belted crest can be used
on its own. These include such items as invitation
cards, certificates, place cards and menus.

Three colours are permitted for the belted crest:
Oxford blue, gold or white. The gold should
ideally be a special metallic ink (Pantone 872).
The four-colour breakdown for the colour gold
is specified as: C=0 M=21 Y=60 K=30.

should only be used when setting up a document
to be printed by the University Reprographics

Office, when the logo is then printed in Oxford
blue or gold, or for legal agreements.

Other, limited uses of the ceremonial crest will
be considered on a case-by-case basis by the
Design and Publications Office. 0.5x

The Vice-Chancellor
requests the pleasure of the company of

ENCAENIA

>N

at Rhodes House
on Wednesday XX June 2014

NOTE

Careful judgement should always be used when

deciding whether to use the belted crest instead
of the Oxford logo. If you are in any doubt about
the appropriate use of the belted crest, contact

the Design and Publications Office for guidance.
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Online branding toolkit

There is an online version of these visual identity
guidelines at www.ox.ac.uk/toolkit.

This is where you will find templates, logos and
typefaces as well as links to Oxford University
Images, the Style Guide and the Design Studio.

It is the first port of call for any projects
carried out by external designers or anyone
who produces their own print-based or online
communications.

However, if you require professional assistance

in the design and production of your marketing
and communications material, please contact the
University of Oxford Design Studio who will be
happy to help you.

www.ox.ac.uk/designstudio

Online branding toolkit:
www.ox.ac.uk/toolkit

Online branding toolkit
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Further information

These visual identity guidelines have been produced
by the Public Affairs Directorate, May 2014, and replace
the Printing Brand Guidelines Second Edition.

Please contact the Design and Publications Office
for any additional information.

Design and Publications Office
Public Affairs Directorate

University of Oxford
University Offices
Wellington Square

Oxford OX12JD
T | © Pprinted by Oxuniprint on
el. O1 865 280545 paper from responsible
sources. Please recycle

Email: publications@admin.ox.ac.uk FSC sfteruse




Feedback

We hope these guidelines
demonstrate how the
visual identity elements can
work together, in fresh and
interesting ways, to create
materials that reflect the
University brand.

Your feedback on how useful
these guidelines have been
would be most welcome.

Please email your comments to
publications@admin.ox.ac.uk
or send this page to the Design
and Publications Office.






